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Food-NHP Interface: Introduction

» Small proportion of products regulated as Natural Health Products
(NHPs) that are packaged, perceived, and consumed as foods

» Because of the restrictions in the Food Regulations, and the compliance
policy associated with the NHP regulations (enabling immediate market

access):
» Food products with added vitamins and minerals, caffeine, or with
certain health claims sought and were able to gain market access
as NHPs

» A very small proportion (54 products) have been fully assessed and
received approval as NHPs




Approach followed

* A phased transition is underway by HC
e beginning with the transition of caffeinated energy drinks
e additional categories are being transitioned (as of April 17)

* The transition process is expected to be complete by
December 2012




Approach followed

« Collaborative approach with the impacted industry

e HC will provide regular updates, and will continue to
work with affected stakeholders throughout this process

» Learning from initial transition of caffeinated energy drinks

 HC will work to develop category-specific guidance
(similar to the CED-specific guidance document)

« Continued engagement with health professional/consumer
groups




Consumer education

Consideration: the need for consumer
education

HC will be working on education material as
part of broader healthy eating messages to let
consumers know about these foods and how
best to incorporate them into their overall diet
and potential supplement use




Health Claims

Consideration: health claims

« food/nhp transition: health claims that have
been used in the NHP context will generally
not be an impediment for these products

« HC will work with any companies interested in
reviewing or assessing their claims

 AAFC also works closely with industry




Health Claims, Novel Foods & Ingredients Initiative

Health Canada
-policy, standards, regs.
-premarket approval process
- guidance documents

AAFC FRID
-issue identification
-sector plans and priorities
-knowledge transfer & outreach

AAFC Research Branch
-fill research gaps
-consistency of effect
-strength of association




Issue Identification

« Work with stakeholders to identify emerging regulatory
iIssues

 Input into Health Canada’ s definitions/standards/protocols

* Input into interdepartmental committees and working
groups on issues impacting food industry




Sector Plans and Priorities

» Collaborate with sector groups to identify Canadian products
with specific potential health attributes

 |dentify areas of scientific consensus related to health claims,
novel foods and ingredients

« Develop a decision making tool for sector groups and SMEs
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1: Health Claim

Potential? Is there a Health Claim Potential? Font Size: (&Y (g
This step provides a preliminary overview of the regulations and examines the
ook scientific research available to support a food-health relationship
* Regulatory Track - review the definitions and regulatory requirements associated
with different nutrient claims and/or health claims, including the conditions of use.
3b: Novel Fibre? « Science Track - gain an overall understanding of the breadth and depth of

scientific information required to support a nutrient claim or health claim and the
scientific information currently available.
Vitamins and Minerals? » Market Track - estimate the potential size and attractiveness of each market
opportunity to demonstrate the relative attractiveness of each product/ regulatory
framework/market option.
« Business Track - create a framework to compare the market opportunity to the
4: Nutrient or Health resource outlay requirements for each product / regulatory framework / market

3c: Food with Added

Claim? option.
s Please click Next to continue with the Regulatory Track (or select a different
Resources track)
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Knowledge Transfer and Outreach

*Provide mentorship and advice to industry on navigating the regulatory
system as it relates to a particular claim or product

*Factsheets and reports:
to build understanding of regulatory processes and requirements
eoptions to support or replace a health claim
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Canada's Regulatory System
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/ Best Practices in Promoting Food Health Benefits
Insights from an Environmental Scan

Canada's agri-food sector has & variety of oplions for promating the value-added health benefits of its
products. For example, heath diairs on packages and in adverlisng can be an effective way
ncreasing consumer awareness of 8 food produd s heath benefts However. & can requre.

and

31
share is uniknown. Altematives such 35 webs£es, print and #eCiTaniC reSOUTCes, and Partnarships can
als0 be used 10 arhance consumer awareness of the heakh benets of a 1ood product and potentially

Such rutrtion heath
claims, o can 2 daim or an existing dam

The Food Regulatory Issues Diisian of Agricultire and Agr-Food Canada commissioned an
environmental scan” 10 investigate the best practoes in pramating Me health benslts of 190d. The
scan investigated whether nutlon activibes can be a sucosssiul aemative (o 8 health ciarm and

1 the and

6 US-based) were consuted. Athcugh bnited i number, the crganzations represented diverse
commaities with communcasion actties that varied, cperated with a range of rescurcs suppart

Special sttension and heath
communications activises, and addiional information was gathered from interviews with arganization
1 representatives The insights will be usetul 1o cammodty graups Mat are planning efther o conduct
orto aimed at promating of thelr products
h Activities as an ARternative to Health Claims
! Mot st that heath claims, ik reduction clais, are

mportart to censumers. Other types of dams such as nutnent content o general health clams.
may ampicity Most

Tt nutrilon COmMUNKations acihibes e appropriate ther as an allemative or camplementary 1o

a heath claim . Aside ¥om the time and resources required to oblain approval for @ new heakh claim,

e amount of information Mat can be presented on 3 label or in advertsing i imted. Actwbes such

Companies wanting to promote the benefits of their products sometimes find it

a5 webstes and cther and practical
daunting to navigate Canada’s regulatory system and keep up-to-dale with the nformatin to ther target sudence. Evidance is lacking an the impadt of these activbes versus 3
requirements. This fact sheet can point you in the right direction houlth s 10 increese swaronees. knowledge or behaviour change. Havever, whather

information s on a website cr on 8 label, the Sudience must view & a5 credible and & must comply
with the CFIA Guide to Food Labaling and Advertisng.

Effectiveness of Website Nutrition and Health Communications

An crganization's webste is a key actty with the potental 1o feach a large audence. Two main
featres nfuence the
qualty of the information, and how supports: of

amittnd t ' industey bang innovas: The scan The project Food
l e Reguistcry lusues Dvision 6T AAFC and diectad by the Privary and Further Pracessors Werking Group of

AAFC's Grans Insovation Rousdtatie.

The CFIA Guide s avalatle ot
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* \Webcasts series -

Health Claims in Canada

* E-bulletin to

communicate regulatory

related updates

* Web portal to provide
information and links to

food policy and regulatory

Issues

Knowledge Transfer and Outreach
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Food Policy and Regulatory Issues
Agri-Industries
International Agnculture and Agn-Food Canada (AAFC) recognizes the important role that the food

Business regulatory environment plays in protecting public safety, promoting health and supporting

industry competitiveness, Canadian producers and food processors must consader the
Sdence and regulatory environment when malking de« s on investment, product development and
Innovation marketng. The | ye 0 . e  with information and

(v " advice on domestic co-d’ with regard to innovative
AgeEx — foods with health benefits,

Food Policy and
Regulatory Issues Features
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Email Subscnption Some of the current polcy and regulatory eyues facing Canada’s food industry relate to the
RSS Feeds following themes:

Current issues




Please contact the Food Directorate
at SMIU-UGDI@hc-sc.gc.ca should you have any
guestions regarding the food/nhp transition process

Please contact the Food Regulatory Issues Division
of Agriculture and Agri-Food Canada
at INFO.FRID-DERA@agr.gc.ca for more

iInformation on their activities such as knowledge
transfer and outreach
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